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England & Wales – Charity Sector (£45bn) 

160,000 charities (Income 

less than £500k p.a.) 

68,000 charities 

(Income less than 

£10k p.a.) 

165,000 charities 40 charities 

18.4% of £45bn 
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• 1936 – 1st freely available programme computer 

• 1947 – transistor invented by Bell Telephone Company – vital computer component 

• 1953 – IBM came out with their first computer 

• 1958 – The ͚iŶtegƌated ĐiƌĐuit͛ oƌ Đoŵputeƌ Đhip iŶǀeŶted 

• 1963 – Mouse invented 

• 1969 – ARPANET – original internet but not widely used as few had access to it 

• 1975 – Microsoft born and by 1989 a programme compatible to IBM created 

• 1989 – Sir Tim Berners-Lee invented world-wide-web 

• 1996 – Commercialisation of the web 

• 1998 – Google incorporated as a business and by 2009 had more than a billion searches per day 

• 1999 – Salesforce were the pioneers of cloud computing 

• 2002 – Amazon web-services (AWS) 

• 2006 – AWS accessible to small companies 

• 2008-2018 – AI, Smartphones, the cloud etc – reliance on computers – ǁe ĐaŶ͛t get aǁaǇ fƌoŵ it 

Technology Revolution 
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Time to get out your mobiles! 

What is the time now in Seoul? 

What is the share price of IBM today? 

What is the seating capacity of the Royal Albert Hall? 

How many Trusts & Foundations are there in the UK? 

Hoǁ ŵaŶǇ Tƌusts & FouŶdatioŶs suppoƌt ĐhildƌeŶ s͛ Đhaƌities? 
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Online dating stats 

19% - 2017 
 

          2010 -  5% 67%  – never used a 

chat up line 
 

67%  - never written 

a love letter 

46%  – never split up 

face to face 
 

Dating Apps 

93% - find someone with instant rapport  

47% - get to know someone before meeting 

43% - experience of meeting less embarrassing 

͞If ĐoŶŶeĐtioŶ is ŵutual they ǁill 
strike a natural conversation and 

you will know they are 

iŶterested ďaĐk͟ 
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Technology already in use 

Trust / Foundation website 

Online Application Form 

Customer Relationship Management 

(CRM) 

Finance/Payment tools 

BACS Transfers 

Marketing automation 

GDPR 
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THE 

GREAT 

FUNDING 

DIVIDE 

CROWDFUNDING 

AND FUNDRAISING 

PLATFORMS 

FUNDRAISERS AND 

DONORS 
HUNDREDS OF 

INDIVIDUAL 

APPLICATIONS 

GRANT MAKERS, 

FOUNDATIONS, 

TRUSTS, CHARITIES, 

PHILANTHROPISTS 

Charitable 

Organisations 

£ 

£ 

£ 

£ 

£ 

£ 

£ 

£ 

£ 

£ 

£ 
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͞fuŶdeƌs should work together (with 

other funders) to develop a standard 

stage 1 application form.  The wasted 

time filling in the same form over and 

over again is astoŶishiŶg͟ 

͞If you multiply all the small 

charities across the country chasing 

the same small pots of money, well I 

hate to think of all the hours, 

resources and ultimately cash 

wasted on grant appliĐatioŶs͟ 
͞ǁƌitiŶg grant applications is the most sole destroying 

and pointless waste of resources a charity can do.  The 

problem is, how can you function without them?  Of 

course if you hit the jack-pot it s͛ worth all the effort, but 

with odds getting longer and longer and Trusts being 

swamped by applications, it seems it would be better to 

spend all your reserves on buying lottery tiĐkets!͟ 

͞There͛s got to ďe a ďetter 
ǁay thaŶ this͟ 

͞It s͛ tiŵe foƌ a ŵajoƌ ƌe-thiŶk͟ 
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͞fuŶders should work together 

(with other funders) to develop 

a standard stage 1 application 

form.  The wasted time filling in 

the same form over and over 

again is astoŶishiŶg͟ 
͞If you multiply all the small charities across the 

country chasing the same small pots of money, 

well I hate to think of all the hours, resources and 

ultimately cash wasted on grant appliĐatioŶs͟ 

͞ǁƌitiŶg grant applications is the most sole destroying 

and pointless waste of resources a charity can do.  The 

problem is, how can you function without them?  Of 

course if you hit the jack-pot it s͛ worth all the effort, but 

with odds getting longer and longer and Trusts being 

swamped by applications, it seems it would be better to 

spend all your reserves on buying lottery tiĐkets!͟ 

͞Theƌe s͛ got to ďe a ďetteƌ ǁaǇ thaŶ 
this͟ 

͞It͛s tiŵe for a ŵajor  
re-thiŶk͟ 
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FUNDING 
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CROWDFUNDING 

AND FUNDRAISING 
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Matching Platform 
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Organisations 
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How can social media become part 
of a fuŶdƌaiseƌs͛ toolkit ǁithout 
requiring an army of professional 
staff to manage it? 
Marina Stedman – Head of Marketing 



 
 
 

@thegoodexchange 

Why Social Media? 
39m Social Media Users in the 

UK (2017): 
• Facebook - 71% mkt share 

• Twitter - 11%% mkt share 

• Next largest: 
• Pinterest 8.3% 

• Instagram 3.7% 

• YouTube 2.5% 

• LinkedIn 0.3% 

• There are expected to be 3.02 

billion monthly active social media 

users by 2021, around a third of 

Eaƌth s͛ eŶtiƌe populatioŶ.  
• 42.2 million will be in the UK 

https://www.statista.com/topics/3236/social-media-usage-in-the-uk/ 

https://www.statista.com/statistics/280295/market-share-held-by-

the-leading-social-networks-in-the-united-kingdom-uk/   
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Media Usage in an internet minute 

4.146.600 

3.607.080 

456.000 

120 
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500.000
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2.000.000

2.500.000

3.000.000

3.500.000

4.000.000

4.500.000

Videos watched by YouTube Users Searches conducted via Google Tweets sent by Twitter Users New Professionals signing up to

LinkedIn

https://www.statista.com/statistics/195140/new-user-generated-content-uploaded-by-users-per-minute/ 
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SoĐial Media ĐaŶ help Ǉou…… 

Grow Communities Publicise Events Drive Donations 
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Where to start? 

3 steps to Social Media Success 

Prepare – Many social 
media tools are free 

or discounted for 
charities 

Build – What are your 
key messages? What 
are your compelling 

images?  What do you 
want people to do? 

Engage – Have a go, 
learn and do it again! 
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Twitter 

See the Twitter Glossary Here: 

https://support.twitter.com/articles/166337  

Pin a Tweet so your key 

message is the 1st one 

people see Search for organisations and people to follow and 

retweet relevant tweets of theirs 

• Photos average a 35% boost in 
Retweets 

• Videos get a 28% boost 

• Quotes get a 19% boost in Retweets 

• Including a number receives a 17% 
bump in Retweets 

• Hashtags receive a 16% boost 

https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-
tweets-engagement.html  

Type up to 260 characters 

here 

Add pictures, photos and 

videos to make your tweets 

more interesting 

https://support.twitter.com/articles/166337
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Some Good Example Tweets 

• Tagged the world wide campaign for higher visibility 

• Clear message and call to action 

• Includes a video 

• Direct link to their website for further info 

• Building empathy with their messaging 

• Tagged @thegoodexchange and the @Ark_Charity for Retweets 

• Picture related to the fundraising activity 

• DiƌeĐt liŶk to the Meƌit Gƌoup s͛ FuŶdƌaisiŶg page  
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The FaĐeďook ͚DoŶate͛ ďuttoŶ 
Link the Donate ďuttoŶ oŶ Ǉouƌ oƌgaŶisatioŶ s͛ FaĐeďook page to speĐifiĐ fuŶdƌaisiŶg pƌojeĐts oŶ aŶǇ oŶ-line platform  
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Some Examples of Good Facebook Activity 

• Tagged the platform so we can see it and comment 

• Some great images that relate to their project 

• Set up a ͞DoŶate͟ ďuttoŶ aŶd liŶked it to theiƌ 
OƌgaŶisatioŶ s͛ fuŶdƌaisiŶg page 

• Clear message in the Post on what to do  

• Tagged fundraisers, grant funder and the platform so they 

can see the post and comment 

• Offer benefits the charity and the donor 

• Clear call to action highlighted with links to full details 
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YouTube – The power of video 

• Store your videos free 
of charge and link to 
them through other 
apps & your website 

• You can make videos 
oŶ Ǉouƌ ͚phoŶe 

• Tweets with videos get 
a 28% boost in the 
number of retweets 
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https://www.youtube.com/channel/UCpMqua-9MglzK7oT8elD24A?view_as=subscriber 
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https://www.youtube.com/channel/UCpMqua-9MglzK7oT8elD24A?view_as=subscriber
https://www.youtube.com/channel/UCpMqua-9MglzK7oT8elD24A?view_as=subscriber
https://www.youtube.com/channel/UCpMqua-9MglzK7oT8elD24A?view_as=subscriber
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html
https://blog.twitter.com/official/en_us/a/2014/what-fuels-a-tweets-engagement.html


 
 
 

@thegoodexchange 

Free Google Adwords 

• Google Ad Grants is part of the Google for Non-
Profits programme 

• Google Ad Grants can be used to reach people who 
are making non-profit/charity-related searches 

• Qualifying non-profits receive $10,000 a month in 
AdWords advertising: 

• Be a valid charity 

• Agƌee to Google s͛ ƌeƋuiƌeŵeŶts oŶ ŶoŶ-
discrimination and donation receipt and use  

• Have a live website with substantial content 

• Link your adverts to your fundraising campaign 
pages on your website 

• Adword Express option for people with limited 
time/skills. 

https://www.google.co.uk/intl/en/grants/ 
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Twitter and Facebook 
Images and Branding - 
Canva 
• Free for charities and not-for-profit 

organisations 

• Templates e.g. for social media apps, 
newsletters, adverts, invitations, 
brochures 

• Save branding for consistent style 

• Free images (or upload your own) 

24 

You can start using Canva free 

here: 

https://about.canva.com/canva

-for-nonprofits/  
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HootSuite - Manage your Social Media in just 15 
minutes a day 
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Integrated Social Media and Digital Marketing – 
An example – NCVO Conference 
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What difference can it make? 

Organic

Traffic

Direct

Traffic

Referral

Traffic

Social

Traffic

Paid Traffic Email

Traffic

Radio

Traffic

April 2017 April 2018

12 month results: 

• Website traffic increased by 179%  

• Number of website unique users 

increased by 102%  
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Twitter Results 

769 
944 

52 16 70 26 

3502 

2321 

139 88 62 43 

Twitter

Followers

Profile Visits Likes Mentions Number of

Tweets

Retweets

April 2017 April 2018

 

18.

100  

 

35.

100  

Tweet Impressions
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You doŶ͛t haǀe to ďe aŶ eǆpeƌt 
Anyone can do it! 

A very good and very 

useful session, especially 

for someone of my 

͚seŶior deŵographic .͛ 
And clear enough for me 

to follow! 

Just to say thank you for your 

excellent presentation on Facebook 

and Twitter. You gave us a huge 

amount of information and 

explained it extremely clearly - it 

was really good and very helpful. 

Thanks @TheGoodExchange for 

fascinating webinar this morning.  So 

much to learn about social media and 

your friendly, helpful explanations 

hugely appreciated. 
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Integrating technology 

Charity 

CRM 

Social 

Media 

Fundraising 

Platforms 

Charity͛s ǁeďsite 

Finance platform 

Contactless donations 
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A survey of ͚The Big Giǀe͛ donors found: 

 84% of respondents were more likely to give 

to a charity appeal because of the matching 
offered 

 Nearly half (45.5%) said that they gave up to 
50% more because of matching 

 34% gave up to one quarter more & 13% 
doubled their gift in response to the 
matching 

 The average matched gift made through 
͚The Big Giǀe͛ ǁeďsite is £333.  The average 
unmatched gift is £132. 

͞Match funding is like giǀing [charities] a neǁ 
superpower, a new weapon, a new challenge to 
get their teeth into. It can reinvigorate their 
fundraising.͟   Bridget McGing Deputy Director, 
Pears Foundation 

 

£5,666.50 Total:     £1,882.00 

Technolgy Enables Match - Funding 

£3,000.00 

£172.50 

£6.50 

£81.25 

£16.25 

£2,400 

Match Funding 
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Trust in Technology 
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Questions and Thank you 

thegoodexchange.com  

http://www.thegoodexchange.com/

