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‘Everyone’s on Facebook’ 



GMFA – the gay men’s health charity 

• HIV and sexual health information 

website for gay men www.gmfa.org.uk 

• FS magazine (96k followers on 

Facebook) 

• Groupwork 

• Community events 

• Support for HIV+ gay / bi men 

http://www.gmfa.org.uk/


National AIDS Manual 

We believe information enables 

people to: 

• Take control of their lives and health 

care 

• Understand and adhere to their HIV 

treatment 

• Develop better dialogues with their 

healthcare staff 

• Live longer, healthier and better 

quality lives.   

Our goal is to support people living with HIV to live longer, healthier lives.  



NAM’s strategy 2017-2020 

• Reaching greater and 

more diverse 

audiences 

 

• Increasing our impact 

 

• Monitoring and 

evaluating our impact.  



Key messages: 
 
Challenge HIV stigma 
 
PrEP 
 
Undetectable 
 
HIV treatment & 
life expectancy 



YouTube: HIV+ guys read 
mean dating app messages 

• Video featuring gay men 

living with HIV reading 

‘mean dating app 
messages’ 

• Developed by GMFA and its 

magazine FS 

• Setting: YouTube / social 

media 

• Extensive coverage in gay 

and mainstream press 



PrEP access 



#United4PrEP 



#UequalsU 

• International campaign to 
get message out about 
impact of treatment on 
prevention 

• Utilising social media 
alongside policy work 
and lobbying 

• Multi-agency 

• Settings: facebook, 
twitter, other digital, 
events 

 



#UequalsU 



Be topical 



Follow up where helpful 



Add something to the story 



Stand up for what you believe in 



Every opportunity… 



Take your passion… 



Raise the tone, not the volume 



Make it personal (sometimes) 



Social media is a powerful 
weapon 
• Open to abuse 

• Veracity of sources can be 

questionable 

• Your data may be used against you 

• Credibility of information 

• Credibility of other users 

• Trolling / online bullying 

• Potential for emotional harm to 

individuals  

• Loss of control (once the image is 

out there, it’s out there) 
• Risk of causing offence 

• Risk of misinterpretation / 

misrepresentation 



Social media is a powerful tool 

• Can be used to create a 

movement / community 

ownership 

• Simple messages 

• Cheap, fast and easy 

• Can cross platforms 

• Can be responsive 

• Can be individual as well as 

organisational 

• International 

• Public 



Combination communications 



Thank you 
T: @Matthew_Hodson 


