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TEENAGE CANCER TRUST

Teenage Cancer Trust is the leading cancer charity for teenagers and young adults (aged 13-25) in the UK.  
We make sure young people have everything and everyone they need to face cancer – and we make sure they have the best treatment, care 

and support at every step of the way.
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SOCIAL MEDIA IN THIS SESSION…
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FOUR KEY AREAS TO THIS SESSION

THOUGHTS ABOUT 
LEADERSHIP

SOCIAL MEDIA THOUGHTS 
& TIPS

SOME TWITTER 
EXAMPLES

TIME FOR 
QUESTIONS
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WHAT IS LEADERSHIP?
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Quote Attribution: Kevin A Plank
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@TheSocialCSuite
@DamianCorbet

Social CEO –
Book out in 
September 2019

@KateCollinsUK



@KateCollinsUK



“Leadership is the art 
of disappointing 
people at a rate they 
can stand.”

JOHN ORTBERG
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Tips, thoughts & 
examples



TIPS AND THOUGHTS

GIVE IT A GO
• Jump in
• See what it 

can offer you
• It might not 

be for you but 
you won’t 
know if you 
don’t try

BE CURIOUS
• Follow people 

whose 
opinions 
challenge 
your own

• Get a holistic 
view – even if 
you don’t like 
it

• Avoid the 
echo chamber

LISTEN AND 
ENGAGE

• Social is the 
KEY word!

• Dialogue not 
broadcast

TUNE IN TO 
WHAT WORKS
• What do your 

followers 
engage with?

• Find out what 
works for 
them and do 
that!

BE YOURSELF
• Do your own 

posts!
• Don’t simply 

re-tweet 
organisationa
l posts

• Share as 
much of the 
real you as is 
right for you 

• Work out 
loud @KateCollinsUK
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£1 
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Thank you!
Over to you for questions…
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