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NEW DATA = NEW INTELLIGENCE

Worldwide data will 

swell to 163ZB by 

2025 – 10X the 

amount today

Enterprises will 

create 60% of the 

world’s data in 2025

20252016

Source: IDC DataAge Report

Average connected 

person will interact 

with devices 4,800 

times per day – 1 

interaction every 18 

seconds



NEW INTELLIGENCE

=  NEW CHALLENGES



1955 2017

VS

In today’s faster-paced, more competitive climate,
how can organizations succeed and distance themselves?

Average life

expectancy for companies

75 years

Average life

expectancy for companies

15 years

AS DATA HAS INCREASED, 
ORGANIZATIONAL LIFE EXPECTANCY HAS DECREASED



Breakaway companies scale analytics by 

significantly outperforming in three categories:

Aligning on strategy

Conquering the last mile 

by embedding analytics into 

decision-making and processes

Across industries, we see 

organizations investing heavily 

to integrate analytics 

throughout their entire business 

in an effort to capture a portion 

of the $9.5 trillion to $15.4 

trillion of value we estimate 

analytics can enable globally.

— McKinsey & Company

“

”

Building the right foundations 

of data, technologies, and people

DRIVING BUSINESS PERFORMANCE THROUGH ANALYTICS



Hiding within those mounds 

of data is knowledge that can 

change the life of a patient or 

change the world.

Atul Butte,

Stanford School of Medicine

“

”



Only 35 percent 

of companies 

polled said they 

‘completely agree’ 

that they’ve had 

success with BI & 

analytics.

“

”

Dresner Advisory Services



Depending on humans to operationalize insights1

Underestimating the importance of data prep

Using tactical tools to support broad strategies

2

3

TOP 3 WORST PRACTICES THAT CAN LEAD 
TO POOR DATA AND ANALYTICS RESULTS



Depending on Humans 
to Operationalize Insight



OPERATIONALIZING INSIGHT?









OPERATIONALIZATION REQUIRES YOU TO MAKE 
INSIGHTS AVAILABLE TO ALL STAKEHOLDERS

Operational Analytics and Data Monetization

F I R E W A L L

Non-Technical  

Employees

Decision Support Apps,  

Metrics, Alerts, and IoT

Drive Culture, Efficiency,  

and Performance

Highest  

Value

Business Partners
Decision Portal  

Performance Metrics

Supply- and Service-

Chain Optimization

Customers  

and Citizens

InfoGraphics

Customer Portals, e-

statements

Drive Revenue, Loyalty,

and Differentiation

High  

Visibility

Analysts and  

Data Scientists

Data Discovery and  

Advanced Analytics
Generate Insight

Dashboards and Self-Service Analytics

Dashboards
Executive  

Management

High-Level  

Decision-Making
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Streamline Operations

Optimize Supply Chain

Transform 

Customer Experience



Mobile

AI and Natural 
Language 
Processing 

Flexibility and 

Scalability EmbedUI/UX

UI

60% of end users leverage embedded analytics on a regular basis 

compared to only 21% user adoption of standalone self-service analytics

INCREASE ADOPTION AND UTILIZATION OF BUSINESS 
ANALYTICS TOWARDS DIGITAL TRANSFORMATION

Flexibility and Scalability



Mobile

AI and Natural 
Language 
Processing 

Flexibility and 

Scalability EmbedUI/UX

UI

INCREASE ADOPTION AND UTILIZATION OF BUSINESS 
ANALYTICS TOWARDS DIGITAL TRANSFORMATION

Flexibility and Scalability

84% of respondents say time spent in app increased after embedding analytics



EMBED TO DRIVE ADOPTION AND VALUE

Our give-away, take-away 

ratio is the best in the 

business. This is because our 

analytic capabilities 

enhance the user experience 

for our customers and 

streamline business 

processes for our company.

“

”



Underestimating the 
Importance of Data Prep



Less than 33% trust the 

analytics they generate from 

their business operations. Yet 

the vast majority say these 

insights are critical to their 

business decision-making. 

INFUSE INTELLIGENCE FOR A SMARTER BUSINESS

Source: KPMG Building Trust in Analytics Report



COMMON CHALLENGES OF INFORMATION MANAGEMENT

Barriers to Information Management
Address disparate and dirty data, and its timeliness

Data spread across too
many apps and systems

67%

Multiple versions of the truth 64%

Data not timely enough 60%

Data not clean enough to use 58%

Technology not able to meet needs 57%



Barriers to Information Management
Address disparate and dirty data, and its timeliness

Data spread across too
many apps and systems

67%

Multiple versions of the truth 64%

Data not timely enough 60%

Data not clean enough to use 58%

Technology not able to meet needs 57%

COMMON CHALLENGES OF INFORMATION MANAGEMENT



• Adds unnecessary cycles 

to the process
‒ A recent survey cited 

31% of analysts and 

data scientists claim 

to devote up to three 

hours a day cleaning data

• Trust is lost

WE’LL JUST WORK AROUND THE DATA QUALITY ISSUE



MARKET SHIFT

from PURE

SELF-SERVICE 

to GOVERNED

SELF-SERVICE



Connect/Blend

Data

Application

e-Business

Legacy

Cloud

SaaS

Big Data

Move

Batch

Transactional

Event-Driven

SOA

Automate

Orchestrate

Fix

Profile

Clean
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“Data Quality 

Firewall”
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TRUSTED INFORMATION IN ACTION
MERGERS AND ACQUISITIONS

Without Information Builders,

we would not be able to outsource 

certain functions, or acquire 

new companies as effectively 

as we do. And those activities 

are paramount to our success.

Siebe Talma

Global Director

“

”



Using Tactical Tools to 
Support Broad Strategies



28

WHAT DO USERS WANT?
TOOLS VS APPS



TOOLS AND APPS

Power UsersIT Developers Business 

Analysts
CustomersManagement Operational 

Employees

Business 

Partners



If police officers have the 

right information to make 

better decisions, citizens 

will directly benefit.

Ružena Allas

Police Expert Analyst

PBGB

“

”

INTELLIGENCE IN ACTION: PREDICTIVE POLICING 



WebFOCUS helps United Way 

offices share best practices, 

identify opportunities for 

improvement, and better 

utilize 

the resources and 

contributions 

of our worldwide team.

Lisa Bowman

EVP and CMO

United Way Worldwide

“

”

LEVERAGING DATA FOR GOOD

https://www.google.com/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwivzKCurLDdAhVGCxoKHTxTAbUQjRx6BAgBEAU&url=http://1000logos.net/united-way-logo/&psig=AOvVaw3cFjtHeDwEv9_p_24pUsH3&ust=1536665805220601


Create a trusted

information foundation

Increase utilisation and 

adoption of analytics

Innovate with analytics 

(monetise data)

3 KEYS TO UNLOCKING THE VALUE OF YOUR DATA
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